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Impact
« Cash Flows
 Financing

e # of Courses avalilable for
sale

e Short Sales — Troubled
Clubs

e Real Estate Taxes

e Membership — Cost per
Member

<

S ’ property

analysts
VALUATION =« ADVISORY

£,
=N cLuB
% MANAGERS
5} AssociaTiON
Ve or AMERICA



http://www.cmaa.org/�

MANAGERS £ ‘F "I': Ay {3 4 i E ; PI'DPEI't'f

ASSOCIATION | i 4 LB L '__‘ anal?EtE

or AMERICA

TION « ADVISORY


http://www.cmaa.org/�

The Decision Process
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Types of Challenges
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The Decision Process
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The Decision Process
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